o Independent inquiries about prices (online, phone, email).
o Check consistency of responses in the main and follow-up surveys.
o Check whether planned price changes are close to actual price changes. 
FACT #1: MACROECONOMIC FORECASTS OF ECONOMIC AGENTS

FACT #7: INCENTIVES MATTER FOR QUALITY OF BELIEFS
Firms expecting to change prices sooner have better forecasts/backcasts.
Firms with steeper profit functions have better forecasts/backcasts.  When do you expect this firm to next change its price of the main product and by how much?
 If this firm was free to change its price right now or in three months, by how much would it change its price in either case?
PLANNED VS. ACTUAL PRICE CHANGES
Survey question:
When do you expect this firm to next change its price of the main product and by how much?
Firms are very good at predicting the timing and size of their next price changes. 
